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Marketing Strategy



Current Positioning 
statement
“For busy families with children 

who want to satisfy their kids’ needs quickly,

our product is a convenient, bold in flavor, savory 

chip, 

that provides an on-the-go snack option

Unlike Takis and Mission Foods, 

Our product has a wide variety of flavors that match 

every taste palate.



Persona: Primary Target
The Smith Family

The Smith family consists of Jim 

(38), Amy (35), Mark (12), Annie 

(6), and Martha (5). Jim works at 

a tech start-up, and Amy works 

as a part-time receptionist. Mark 

is in seventh grade, and the girls 

have started elementary school. 

Jim and Amy enjoy hosting 

frequent events centered 

around the kids, such as birthday 

parties. The kids ask for chips to 

be served at each gathering. 

They live in a middle-class, 

suburban household and go 

grocery shopping once a week. 

Their household income is 

$125,000.



Growth Strategy: 
Product 
Development



Introducing: Doritos Boxed 
Mac & Cheese!



Promotion for the 
Product Development
Growth Strategy



Doritos Mac & Cheese 
Launch Campaign

New! Cheesy 

delight, ready 

in a bite!



Doritos IMC Campaign

Big Idea: Execution style:

Have an end-of-summer 

block party to kick off the 

upcoming busy school 

lifestyle!

• Lifestyle

How this will work:

Go to suburban 

neighborhoods with food 

bus and host an end-of-

summer party in August. 

Including music and kids 

outside activities.



Public Relations



Advertising

• Place: Local highways near suburban neighborhoods

• When: Late June through early September (Back to 

School Season!)



Sales Promotions as a piece 
of the IMC campaign

Sample Coupon



Digital Marketing as a piece 
of the IMC campaign
Tactic 1: Display 

Ad Should Appear

1. Walmart website

2. Real Mom Kitchen

3. Life as Mom

4. allrecipes.com

5. guyfierirecipes.com



Digital Marketing Examples



Digital Marketing Examples



Digital Marketing as a piece 
of the IMC campaign

Tactic 2: Social Media Ad

Reel Campaign

• Emphasizes 
Doritos is best 
flavor.

• Talks about 
quick 
preparation 
time.

• Shows 
community.
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