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Current Positioning
stfatement

“For busy families with children

who want to satisfy their kids’ needs quickly,

our product is a convenient, bold in flavor, savory
chip,

that provides an on-the-go snack option

Unlike Takis and Mission Foods,

Our product has a wide variety of flavors that match

every taste palate.




Persona: Primary Target

The Smith Family

The Smith family consists of Jim
(38), Amy (35), Mark (12), Annie
(6), and Martha (5). Jim works at
a tech start-up, and Amy works
as a part-time receptionist. Mark
is in seventh grade, and the girls
have started elementary school.
Jim and Amy enjoy hosting
frequent events centered
around the kids, such as birthday
parties. The kids ask for chips to
be served at each gathering.
They live in a middle-class,
suburban household and go
grocery shopping once a week.
Their household income is
$125,000.




Growth Strategy:
Product
Development




Infroducing: Doritos Boxed
Mac & Cheesel




Promotion for the
Product Development
Growth Strategy




Doritos Mac & Cheese
Launch Campaign




Doritos IMC Campaign

Big Idea: Execution style:
Have an end-of-summer .
block party to kick off the * Lifestyle
upcoming busy school o
lifestyle! How this will work:

Go to suburban
neighborhoods with food
bus and host an end-of-
summer party in August.
Including music and kids
outside activities.
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Advertising
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* Place: Local highways near suburban neighborhoods
 When: Late June through early September (Back to
School Seasonl)




Sales Promotions as a piece
of the IMC campaign

Sample Coupon

OFFICIAL HALL PASS

SCHOOL DISTRICT

GRANTED FOR_A Cheesy Good Time!
T0o _YOUR STOMACH!
LOCATION: ANYWHERE Doritos® Mac & Cheese is Sold!

wamart GPECIAL PERMISSION: 50% OFF
2" 3{3 SN ALID ON ONE (1) CONTAINER OF

' MAGC & CHEESE
i

Valid for single-use. M_ustﬁseng’a't t:ime 3f purchase. | AUTHORIZED SIGNATURE: (e.g., Prof. Nacho)
Cannot be combined with other offers.
Expires Oct. 31st. Offer code: HALLPASS50. DATE: (e.9- BACK-TO-SCHOOL SEASON)

— .

if
#

TERMS AND CONDITIONS (FOR REDEMPTION) w
1. Valid for single-use. 2. Must present physically at time of purchase.
3. Discount applied to pre-tax total. 4. Expires Oct 31st.
5. Cannot be combined with other offers. 6. Offer code: HALLPASS50.
7. For product details and participating locations, scan the barcode or see website.
8. Doritos and Mac & Cheese sold separately from standard menu items.
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LL E © 2026 Doritos and Frito-Lay North America, Inc. - A proud partner of the School District.
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Digital Marketing as a piece
of the IMC campaign

Tactic 1: Display

Ad Should Appear

1. Walmart website
Real Mom Kitchen

gESY DELIGHT, [ ©
READY IN A BITE

Turn dinner into fun with
Doritos® Mac & Cheese

NACHO BITES!
READY IN @ ‘& 1

© wie 3. Life as Mom
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© moms, : 4. dllrecipes.com

NACHO MAC BITES RECIPE

on

guyfierirecipes.com
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Digital Marketing Examples
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@& https://lifeasmom.com/time-management-for-moms/

Life asMom
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Customers also bought o
og Post

Torn diner o fun with
Doritor® Mac & Cheese
st MAKE
wTES
DINNER
@ nes S Effective time management for a mother is rarely
N ONESY & about perfecting a rigid schedule and more about
TOTALLY SATYNG S
v mastering the art of the "pivot.” Between the
$299 ch 1299 uch NACHO MAC BITES RECIPE ) e
Doritos” Mac & Cheets  Doritos” Mac & Cheese. © Prapors Duher® Mac § Chose 1 cothed in dected unpredictable nature of family needs and the
Cheese S50m Wreth $50m © Sco0p w00 s i Bned itk Dorben® sy otide, constant flow of household tasks, the most
P T —— j S
o 5 P g successful strategy is often prioritizing high-impact
o) e e activities while letting go of the pressure to do
everything at once. By breaking the day into
Customers also bought: manageable blocks and utilizing small pockets of

time—like prepping a meal while the coffee brews
or clearing an inbox during a nap—you can create a
sense of order amidst the busy routine.

Ultimately, giving yourself permission to be flexible
and focusing on what truly needs to get done

% Ditch the Stress: Simple Time
Management Hacks for Busy Mamas.

a+ @D 0@

Home  About v Contact  Emails Q

Precitions v

Blog

Ditch the Stress: Simple Time
Works out for Busy Mamas

How Shorts Over: Simple Time
Management Hacks
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“Turn dinner into fun with
Doritos® Mac & Cheese
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concept of ‘good enough’ rather than striving for
total perfection. It is easy to get caught up in the mental load of managing everyone’s Related Posts
Explore more ideas Customer reviews Sromemy calendar, but setting firm boundaries and delegating even small tasks on maseenough T - ;.:
i i st Time [
tasks can make a world of difference. < L a
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The Ultimate “No-Stress” Weeknight
Nachos

The secret to a perfect plate of nachos...

CWEESY DELIGHT, ©
~READY IN ABITE=

Turn dinner into fun with
Doritos® Mac & Cheese
Start by preheating your oven to 400°F and lining a large sheet pan with
parchment paper for an easy cleanup. Spread a thick layer of sturdy
tortilla chips across the pan, then sprinkle a generous amount of shredded
sharp cheddar and Monterey Jack cheese over the top. For a protein boost,
add seasoned ground beef, black beans, or shredded rotisserie chicken.
Bake for about 8-10 minutes until the cheese is bubbly and the edges of
the chips are just starting to brown.

Once the pan is out of the oven...

It's time for the “fresh” factor. Top your warm nachos with cool ingredients

like diced tomatoes, sliced jalapefios, a scoop of hearty guacamole, and a
drizzle of sour cream. To take it to the next level, sprinkle on some fresh

. .
-
. @
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cilantro and a squeeze of lime juice to brighten the flavors. This meal is a
e L

NACHO MAC BITES RECIPE
© Propare Derhes Mac 8 et s devcted
e

< flavome of lime isbeaby brighten the flavors. This meal is a
crowd-pleaser because it's customizable for everyone at the table and goes
from the pantry to the plate in less than twenty minutes. Grab some
napkins and dive in!
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Digital Marketing Examples
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Related Recipes

S Creamy Tuscan
Chicken
17 mintis ago

Povet chicken

~
Basea Chicken

0
allrecipes! Home Recipes

Home > Recipes > Creamy Tuscan Chicken

& wwwalirecipes.com/recipe/creamy-tuscan-chicken/

Recipes  Favorite

Creamy Tuscan Chicken

sk kg 4.8 (1200 reviews) A Share

High Resolution Photo for fulny with Creamy Tuscan Chicken.

Ingredients

21bs. creamy tuscan chicken 1
Ingredients

1 teax promatammi

4tess tuscan chicken 2

1tesprmalto tsneeks

1/2 oz sonona cheese

1% tupmaminas adat

1 cup surgar

Ingredients

Method

Prepare Doritos® Mac & Cheese as directed.
Scoop into a muffin lina lined with crushed
Doritos.

prinkl hees on top. Bi cned
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Turn dinner into fun with
Doritos® Mac & Cheese
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NACHO MAC BITES RECIPE
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noptnsl. Bake at 375°F for 88-10 minutes until
golden

Let cool sightly & enjoy these crispy, arrrediatage
cheesy bites!

© Scaslote s i e wh ot Do
: Soriekte exra cheese 9 tep '! BUY NOW
© Bokeat 75 o810 it et den
© Lo sghty & oy Bese iy,
eyt e
Cranchy cutide,
e o w
o wocwy iy
sl e

Guy Fieri's

FLAVORTOWN

KITCHEN RECIPES RECIPES

CESY DELIGHT , ©
CREADY IN A BITE-

Turn dinner into fun with
Doritos® Mac & Cheese

NACHO BITES!
READYIN
MINUTES
KID-APPROVED
&MOM-LOVED
@ FUN, CHEESY &
TOTALLY SATISFYING .
NACHO MAC BITES RECIPE
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© Scoop it mutfn i e withmoched Deros®
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© Boke at 3757F for 810 mintes ol golden
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FLAVORTOWN CLASSICS:
BBQ Brisket Guy's go-to burger is stired with
Guy Fieri's firown classics; BBQ  and fried aunong with best
brisket, and loast aftenatant in burger.

GUY'S GO-TO BURGER

DINERS, DRIVE-INS & DIVES

FLAVORTOWN BLOG ~ SHOP

 Fuavosoms ok |
GUY'S FAVORITES
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at a DD&D Spot

Behind the scenes at a 6am
E?ﬁE‘Spot im a con-identiy

Guy's Fieri's Flaviortown



Digital Marketing as a piece
of the IMC campaign

Tactic 2: Social Media Ad

l@' Reel Campaign
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